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Abstract

According to Schultz et al (2013), communication messages related to responsibly caring
about the society could respond to welcoming feedback among stakeholders. Hence,
organizations around the world have been considering to further empower their presence and
communication in a social context. In contrast, for a company that is striving to compensate
for the mediocre products or services that consumers perceive they offer, entering into a
socially responsible campaign has proven to be risky (Dincer & Dincer, 2010). The fact of
misleading or persuading consumers to change their beliefs towards their performance can
harm the organizations image and capital. Therefore, entering into a CSR initiative which
corresponds with the organization values has proven to be a successful element in the long-
run. This study investigates the online CSR communication of 94 companies over a total
number of 1.224 companies classified as very important by the national register of
companies. It aims to explore the Albanian current situation of online CSR communication
and show what communication features are used, the coverage of the CSR structure and its
presentation.
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